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) Sharjah Hotel Main Indicators
Table 1: Sharjah Tourism Main Indicators — Q4 2023 vs. Q4 2022
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Table 2: Average number of Operating Hotels and monthly available rooms by star rating

5STAR 4 STAR 1-3STAR APTS

11 23 31 35
89,884 (251,215 (216,902 | 200,153

STAR RATING

Sharjah has over 10,500 rooms
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Figure 1: top 5 source markets in Sharjah by nationality during Q4 (2022 - 2023)
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Figure 2: Hotel guests in Sharjah during fourth quarter 2022-2023
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Figure 3: Hotel Establishments total revenue — Q4
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Flgure 4: Guest arrivals geographical distribution by market share and growth %
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s h. Figure 5: Market Share % for the Top 20 Source Markets during Q4 - 2023.
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Table 3: Top 20 source markets Figure 6: Average Occupancy Rate - Q4
Rank Market ':;?tf s:lrgnllz Ch::ge
1 Russia 2.85 182,685 -13% —0—2022
2 UAE 177 72,883 1% Oct —8—2023
3 India 2.05 83,895 -2% 67%
4 Oman 1.42 38,002 -5%
5 Asi:bc:; 1.84 35,473 -4%
6 Pakistan 1.78 30,044 5%
7 Egypt 2.49 40,553 -3%
8 Syria 2.16 28,119 -2%
9 Irag 3.49 34,329 5%
10 Jordan 2.16 18,287 -4%
11 Kazakhstan 3.30 25,975 0%
12 Philippines 215 13,693 1% 70%
13 UK 2,04 10,760 -8% Dec Nov
14 Bangladesh 1.63 7,655 1% 76%
15 USA 2.35 10,645 -11%
16 Belarus 3.04 13,139 -19%
17 Sudan 2.32 9,943 3%
18 Kuwait 2.31 7,948 5%
19 Germany 2.16 7,344 -18%
20 Lebanon 2.51 7,908 -2%

*note: rank & change% based on guest numbers compared to 2022
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q Table 4: Key source markets performance
India Guest Guest Night
\ h Growth% P L Growth%
Month Yr2022 Yr2023 %Share Yr2022 Yr2023
‘ October 13,324 13,215 v -1% 11% 28,823 28,439 v -1%
November 14,143 13,679 v -3% 11% 26,898 27,669 A 3%
December 14,465 14,072 A 4 -3% 11% 27,904 27,786 v 0%
Q4 41,932 40,966 v 2% 11% 83,625 83,895 A 0%
China Guest Guest Night
Growth% D g Growth%
Month Yr2022 | Yr2023 %Share Yr2022 | Yr2023
October 343 327 v -5% 0.3% 826 761 v -8%
November 516 421 v -18% 0.3% 1,081 921 v -15%
December 497 459 v -8% 0.3% 975 948 v -3%
Q4 1,356 1,208 v -11% 0% 2,882 2,631 v -9%
Russia Guest Guest Night
Growth% e g Growth%
Month Yr2022 Yr2023 %Share Yr2022 Yr2023
October 23,843 18,927 v -21% 16% 61,731 50,739 v -18%
November 24,995 21,961 v -12% 17% 71,268 61,004 v -14%
December 24,445 23,203 v -5% 17% 80,881 70,942 v -12%
Q4 73,283 64,090 v -13% 17% 213,880 | 182,685 v -15%
GCC Guest Guest Night
Growth% e 8 Growth%
Month Yr2022 | Yr2023 %Share Yr2022 | Yr2023
October 13,434 15,292 A 14% 13% 22,052 24,281 A 10%
November 21,705 18,498 v -15% 14% 38,541 31,411 v -19%
December 20,594 19,546 v -5% 15% 36,191 33,801 v -7%
Q4 55,733 53,336 v -4% 14% 96,784 89,492 v -8%
*All GCC countries excluding UAE
Key source markets growth during Q4 (2022-2023) —e—India
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q KEY INDICATORS (MONTHLY)
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Table 5: Hotels performance by classification

A [

KEY INDICATORS PERHOTEL TYPE

Y i

% % & %k ok Available Rooms 89,884
5-Star Occupancy 67%
Number of Hotels: ALOS  2.05
11 RevPAR 246
Top 5 Nationalities 1) Russia 2) UAE 3) KSA 4) India 5) Oman
Y% % & Available Rooms 251,215
4-Star Occupancy 70%
Number of Hotels: ALOS  2.18
23 RevPAR 176
Top 5 Nationalities 1) Russia 2) UAE 3) Oman 4) India 5) KSA
+ kK Available Rooms 134,332
3-Star Occupancy 68%
Number of Hotels: ALOS 238
13 RevPAR 140
Top 5 Nationalities 1) India 2) Russia 3) Oman 4) UAE 5) KSA
+ % Available Rooms 54,882
2-Star Occupancy 71%
Number of Hotels: ALOS 234
9 RevPAR 84
Top 5 Nationalities 1) India 2) Oman 3) Pakistan 4) UAE 5) KSA
+* Available Rooms 27,689
1-Star Occupancy 58%
Number of Hotels: ALOS 2.13
9 RevPAR 67
Top 5 Nationalities 1) India 2) Pakistan  3)Bangladesh  4) Oman 5) Egypt
Available Rooms 73,248
Deluxe Occupancy  69%
Number of Hotels: ALOS 231
5 RevPAR 135
Top 5 Nationalities 1) UAE 2) India 3) KSA 4) Oman 5) Iraq
Available Rooms 60,376
Standard Occupancy 62%
Number of Hotels: ALOS 2.00
8 RevPAR 129
Top 5 Nationalities 1) India 2) Egypt 3) Oman 4)Iraq 5) UAE
Available Rooms 66,529
Basic Occupancy 68%
Number of Hotels: ALOS  2.49
22 RevPAR 92
Top 5 Nationalities 1) India 2) Pakistan ~ 3) Oman 4) Egypt 5) Russia
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) Sharjah Hotel Guests
Table 6: Sharjah Tourism Main Indicators —2023 vs. 2022
"u’ Guest Occupancy Rate% ALOS (days)
AN 1,517,232 A 1%  66%  ox 2.12 ¥ sy
53
§ E Total Revenue RevPAR ADR
= AeD 578 M A 10%| AeD 146 A 6% AED 220 A 5%
gy
UL HOTEL - ) *ROOMS Available

Table 7: Average number of Operating Hotels and monthly available rooms by star rating

5STAR 4 STAR 1-3STAR APTS

12 22 32 37

362,675 | 1.01 M |875,328 | 738,416
Sharjah has over 10,600 rooms

* available rooms w

“\“{i

STAR RATING

whole month,
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GLOSSARY

([

++ ADR (Average Daily Rate)

A measure of the average rate paid for rooms sold, calculated by dividing room revenue by rooms
sold.
ADR = Room Revenue / Rooms Sold

¢ Occupancy Rate

Occupancy is the percentage of available rooms that were sold during a specified period of time.
Occupancy is calculated by dividing the number of rooms sold by rooms available.

Occupancy = (Rooms Sold / Rooms Available) x 100

+* RevPAR (Rev Per Available Room)

Revenue per Available Room (RevPAR) is the total guest room revenue divided by the total number
of available rooms. RevPAR differs from average daily rate (ADR) because RevPAR is affected by the
amount of unoccupied available rooms, while ADR shows only the average rate of rooms actually
sold.

RevPAR = Occupancy x ADR

Prepared by:
Niama Al Ali — Research & Statistics Division

Reviewed by:
Murtada Al Zaylaie — Excellence Advisor & Strategy Department Acting Manager
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