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SUMMARY

®
S0 9nd Quarter - 2020
) Sharjah Hotel Main Indicators

0 Guest Occupancy Rate% ALOS (days)
9}
g g 119,698 V¥ 9% 30% V 26% 2.04 V¥ 10%
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COVID-19 Update:
covp-13 ( Around 24 establishments
' were closed down during
Q2 for quarantine and/or
business impact from

| | different classifications.
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Q[®] HOSPITALITY
< IT  SECTOR PERFORMANCE
: h Top 5 Nationalities
‘ (Hotel Establishments Guests) =YR2019 ®YR2020
34,674 34,696
29,162
21,618
15,039 14,104
0,663 5201 11,855
] -
UAE India Egypt Pakistan Jordan
Hotel Guests Trend — 2020
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Update:

HOTEL REVENUE - Q2 COVID-19 Update:

o
w 132,646,877 33,880,857 The huge drops in guest arrivals at Sharjah Hotels

during Q2 synchronized with the increasing
confirmed cases during the same period and the
complete lock-down in UAE

2019 2020
Average Occupancy Rate - Q2
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Global > &= United Arab Emirates Backtotop (i)

United Arab Emirates Situation L oy
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Source: World Health Organization (WHO)




Sharjah

Top 20 Hotel Guests by Nationality & Market Share

= Q2-2019 mWQ2-2020
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7% An expected effect of the
= 9 Coronavirus — COVID-19, a huge
- drop in the main source markets
Y, was observed during the second
E— quarter of 2020 due to lock-down
" and preventive measures.
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Evolution in the number of Hotels Guest (000)

Nights  Growth
Number %
0.99 28,838 -16% UAE
2.63 56,770 -38% India
258 24914 -36% Egypt
2.24 18,557 -41% Pakistan
2.08 9,308 -62% Jordan
237 10,370 -46% Philippines
2.41 8,537 -63% Syria
2.53 5,750 -86% Iraq
1.69 3,327 -42% Lebanon
3.06 5,851 -33% Bangladesh
1.97 3,538 -56% Sudan
0.88 1,585 -48% Indonesia
1.70 2,544 -74% UK
0.69 889 141% Malaysia
1.39 1,760 -22% Italy
3.59 4,008 -38% Yemen
1.45 1,259 -96%  Saudi Arabia
443 3,847 -66% Morocco
1.10 953 -68% USA
3.27 2,270 -69% Palestine
552

513
458

——2020 2018

—&—2019
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/ KEY SOURCE MARKETS Sharjah
a)  PERFORMANCE
q India Guest Growth% 2020 Guest Night Growth®%
h Month | Yr2019 | Yr2020 %Share | Yr2019 | Yr2020
’ April 10,951 4,928 v -55% 15% 20,849 14,847 v -29%
‘ May 10,243 9,226 v -10% 20% 20,383 23,639 A 16%
June 13,502 7,464 v -45% 18% 23,975 18,284 v -24%
Q2 34,696 21,618 v -38% 18% 65,207 56,770 v -13%
China Guest Growth% 2020 Guest Night Growth®%
Month | Yr2019 | Yr2020 %Share | Yr2019 | Yr2020
April 6,434 168 v -97% 0.5% 8,780 356 v -96%
May 3,721 241 v -94% 0.5% 6,009 372 v -94%
June 3,134 146 v -95% 0.4% 4,751 179 v -96%
Q2 13,289 555 v -96% 0.5% 19,540 907 v -95%
Russia Guest Growth% 2020 Guest Night Growth®%
Month | Yr2019 | Yr2020 %Share | Yr2019 | Yr2020
April 54,505 148 v -100% 0.5% 161,510 645 v -100%
May 15,418 146 v -99% 0.3% 49,725 438 v -99%
June 4,416 97 v -98% 0.2% 13,505 383 v -97%
Q2 74,339 391 v -99% 0.3% 224,740 1,466 v -99%
cis Guest Growth% 2020 Guest Night Growth®%
Month | Yr2019 | Yr2020 %Share | Yr2019 | Yr2020
April 6,612 472 v -93% 1.5% 16,875 1,458 v -91%
May 4,649 536 v -88% 1.1% 13,228 1,191 v -91%
June 3,915 536 v -86% 1.3% 12,063 1,351 v -89%
Q2 15,176 1,544 v -90% 1.3% 42,166 4,000 v -91%
GCC Guest Growth% 2020 Guest Night Growth®%
Month | Yr2019 | Yr2020 %Share | Yr2019 | Yr2020
April 21,281 388 v -98% 1.2% 31,551 1,226 v -96%
May 9,769 476 v -95% 1.0% 14,626 1,029 v -93%
June 22,521 526 v -98% 1.3% 37,300 1,078 v -97%
Q2 53,571 1,390 v -97% 1.2% 83,477 3,333 v -96%
*All GCC countries excluding UAE
Key source markets growth during Q2 (2019-2020) e inci
60,000 1 yr2019 Yr 2020 +§2;2;
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SECTOR PERFORMANCE -
KEY INDICATORS (QUARTERLY)

m2020 m2019 12018
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Revenue
(AED Million)

Occupancy %
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57% 57%
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REVPAR 101 113
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Sharjah
SECTOR PERFORMANCE -
KEY INDICATORS (MONTHLY)
2020 2019
64
_63 51 61 69 65 63
52 48
I I 27 17 g 32 ° 32 30 31 28
[ -
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
. 77% . 78% 8% 77%
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KEY INDICATORS Sharjah

BY REGION

GROWTH % SHARE %
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Russia, CIS & Baltics 98% W

Americas 78% VW

= 000E
Arabs  61% W

Europe Ex.Russia, CIS 76% W

Asia  50% VW @ @ 6% 0.3%

Africa 41% V¥
Australia & The Pacific  78% W

UAE 16% VW
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KEY INDICATORS PERHOTEL TYPE

=R

* % % K & Available Rooms 376
5-Star Occupancy  10%
Number of Hotels: ALOS  1.40
12 RevPAR 42
Top 5 Nationalities 1) UAE 2) Lebanon 3) UK 4) Jordan 5) Egypt
Y % Wk Available Rooms 962
4-Star Occupancy 29%
Number of Hotels: ALOS  2.56
20 RevPAR 27
Top 5 Nationalities 1) UAE 2) India 3) Egypt 4) Pakistan 5) Syria
Y o ¢ Available Rooms 1,378
3-Star Occupancy  34%
Number of Hotels: ALOS 1.56
12 RevPAR 37
Top 5 Nationalities 1) UAE 2) Pakistan  3) Philippines 4) Egypt 5) Indonesia
Y % Available Rooms 596
2-Star Occupancy  32%
Number of Hotels: ALOS 590
9 RevPAR 27
Top 5 Nationalities 1) India 2) Pakistan 3) UAE 4) Egypt 5) Bangladesh
* Available Rooms 310
1-Star Occupancy 27%
Number of Hotels: ALOS  3.09
10 RevPAR 25
Top 5 Nationalities 1) India ~ 2) Pakistan ~ 3) Bangladesh  4) Philippines  5) Egypt
Available Rooms 547
Deluxe Occupancy  21%
Number of Hotels: ALOS 276
6 RevPAR 54
Top 5 Nationalities 1) Egypt 2} India 3) Philippines  4) Pakistan 5) Syria
Available Rooms 596
Standard Occupancy  39%
Number of Hotels: ALOS 0.84
8 RevPAR 74
Top 5 Nationalities 1) UAE 2) India 3) Jordan 4) Egypt 5) Italy
Available Rooms 938
Basic Occupancy 38%
Number of Hotels: ALOS 4.07
28 RevPAR 38
Top 5 Nationalities 1) India 2) Egypt 3) Pakistan 4) Syria 5) Jordan
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EXECUTIVE Year to Date Sharjah
j_——lu SUMMARY (Q1-Q2)2020

O . 5
:ﬂﬂ Jan to Jun - 2020
) Sharjah Hotel Guests
Guest Occupancy Rate% ALOS (days)
578 K ¥ 36% 47% V 18% 1.91 V¥ 99
Total Revenue RevPAR ADR
AED 176 M V¥ 43% AED 93 ¥ 26% AED 162 V¥ 14%

2atatates

o551 105

- @m s 9,177
“U”L HOTEL [ ] ROOMS
5STAR 4 STAR 1-3STAR APTS
12 21 31 42

376 962 2,284 | 2,081

STAR RATING
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Sharjah
Q[®] HOSPITALITY
1l SECTOR PERFORMANCE
Top 5 Nationalities
(Hotel Establishments Guests)
HYR2019 mYR2020
193,850
112,326
71,86083'069 67.025 81,251
54,391 51,453
il i s
Russia UAE India Saudi Arabia Oman
Hotel Guests Trend
m— 2020
2019
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GLOSSARY

([

++ ADR (Average Daily Rate)

A measure of the average rate paid for rooms sold, calculated by dividing room revenue by rooms
sold.
ADR = Room Revenue / Rooms Sold

¢ Occupancy Rate

Occupancy is the percentage of available rooms that were sold during a specified period of time.
Occupancy is calculated by dividing the number of rooms sold by rooms available.

Occupancy = (Rooms Sold / Rooms Available) x 100

** RevPAR (Rev Per Available Room)

Revenue per Available Room (RevPAR) is the total guest room revenue divided by the total number
of available rooms. RevPAR differs from average daily rate (ADR) because RevPAR is affected by the
amount of unoccupied available rooms, while ADR shows only the average rate of rooms actually
sold.

RevPAR = Occupancy x ADR

Prepared by:
Niama Al Ali — Research & Statistics Division

Reviewed by:
Murtada Al Zaylaie — Excellence Advisor & Strategy Department Acting Manager
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This report is a property of SCTDA, and it retains all title, ownership and intellectual property rights to the content and information contained
herein. Recipient will not disclose, publish or otherwise reveal any of the confidential information in this report to any other party whatsoever
except with the specific prior written authorization of SCTDA.

All rights reserved. No part of this report may be reproduced or transmitted in any form or by any means, electronic or mechanical, including
photocopying, recording, or by any information storage and retrieval system without permission from the Sharjah Commerce and Tourism
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