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Sharjah Hotel Guests

513,364

Top 5 Nationalities
(Hotel Establishments Guests - Thousands)
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Sector Performance Q12019 Vs. 2018

Occupancy rate 74% VvV 8%
Average Length of Stay 2.09 VvV 8%
RevPAR 150 VvV 19%
Total Revenue MiII‘iIo7n6AED 20%
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2  HOSPITALITY SECTOR PERFORMANCE
Hotel Guests Trend — 2019
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3 SECTOR PERFORMANCE — KEY INDICATORS (QUARTERLY)
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4 SECTOR PERFORMANCE — KEY INDICATORS (MONTHLY)
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5 KEY INDICATORS BY REGION
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6 GLOSSARY:

R/

«» ADR (Average Daily Rate)

A measure of the average rate paid for rooms sold, calculated by dividing room revenue by rooms sold.

ADR = Room Revenue / Rooms Sold

R/

*%* Occupancy Rate

Occupancy is the percentage of available rooms that were sold during a specified period of time. Occupancy is
calculated by dividing the number of rooms sold by rooms available.

Occupancy = (Rooms Sold / Rooms Available) x 100

@,

“* RevPAR (Rev Per Available Room)

Revenue per Available Room (RevPAR) is the total guest room revenue divided by the total number of
available rooms. RevPAR differs from average daily rate (ADR) because RevPAR is affected by the amount of
unoccupied available rooms, while ADR shows only the average rate of rooms actually sold.

RevPAR = Occupancy x ADR

Country Flag Key:
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