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1 EXECUTIVE SUMMARY

Sharjah Hotel Guests
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Top 5 Nationalities
(Hotel Establishments Guests - Thousands)
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Hospitality Sector Performance

Evolution in the number of Hotels Guest (000)

Occupancy rate 77% A 8%
2017 2016
Average Length of Stay 243 A 75% P 367 426 4
RevPAR 182 A 6.4%
Total Revenue 209 A 36%
Million AED
Q1 Q2 Q3 Q4
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2  HOSPITALITY SECTOR PERFORMANCE

Hotel Guests (thousands)

2017

2016
172 166
149 —

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Hotel Guets By Nationality (thousands)

mQ1-20177 mQ1-2016
Oman 5692

Russia  ESSS— ;3
28
4
Une —
. . 43
Saudi Avabie —
i 36
China ——

incia — 7
Pakistan - 112
Jordan 12
i
raq [ T

163
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3  SECTOR PERFORMANCE — KEY INDICATORS
Revenue 2017 2016
(AED Million)
73 72
_ 64
B 6 66— 66
J 46 47 47 50
31
occupancy % Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
75% 75% 77%
=.74% - 725%
69% 9
R 65%-——60% 579 61 %5 80659% 67%
44%
Jan Feb Mar Apr May Jun Aug Sep Oct Nov Dec
ALOS (oavs)
2.43 535 2.41
* =238 2.38
[ 23 231 234
225 gl >/ 322 224
: 216 2.19
: 212
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
REVPAR (aep)
A 190 180 174
-y 156 Vi 162
140 [ 770 123 19— 124125125
75
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
ADR (aep) 263
240 244 236 233 240
201 210 200 211 210
e 177
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
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4 KEY INDICATORS BY REGION

Share %

Growth%

v
v
A
A
A

-18%
-8%
0.3%
14%

5%

-24% Vv

9 Americas
9 GCC

9 Arabs
9 Europe
9 Asia

9 Africa

38% A

9 Australia & The Pacific

v

-12%

UAE
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5 KEY INDICATORS PER HOTEL TYPE:
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Y % % kK Available Rooms 1,431
5-Star Occupancy  79%
Number of Hotels: ALOS 238
7 RevPAR 267
Top 5 Nationalities 0 w c o @
Y % % Available Rooms 2,486
4-Star Occupancy  75%
Number of Hotels: ALOS 267
16 RevPAR 186 .
Top 5 Nationalities - ‘ c b @
* % % Available Rooms 1,562
3-Star Occupancy  85%
Number of Hotels: ALOS 257
[ RevPAR 182
Top 5 Nationalities A 6 C -
* % Available Rooms 725
2-Star Occupancy  68%
Number of Hotels: ALOS 241
10 RevPAR 93 -
Top 5 Nationalities 6 = C E
Y Available Rooms 337
1-Star Occupancy  60%
Number of Hotels: ALOS 2.5
1 RevPAR 91 -
Top 5 Nationalities b % E ’ .
Available Rooms 996
Deluxe Occupancy  79%
Number of Hotels: ALOS 238
7 RevPAR 225 =
Top 5 Nationalities 6 @ ‘ - C
Available Rooms 835
Standard Occupancy  77%
Number of Hotels: ALOS 173
9 RevPAR 176 - =
Top 5 Nationalities b @ % C §
Available Rooms 1,450
Basic Occupancy  70%
Number of Hotels: ALOS 278
34 RevPAR

Top 5 Nationalities

129 6 %
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6 GLOSSARY:

+«+ ADR (Average Daily Rate)
A measure of the average rate paid for rooms sold, calculated by dividing room revenue by rooms sold.
ADR = Room Revenue / Rooms Sold

R/

*%* Occupancy Rate

Occupancy is the percentage of available rooms that were sold during a specified period of time. Occupancy is
calculated by dividing the number of rooms sold by rooms available.

Occupancy = (Rooms Sold / Rooms Available) x 100
** RevPAR (Rev Per Available Room)

Revenue per Available Room (RevPAR) is the total guest room revenue divided by the total number of
available rooms. RevPAR differs from average daily rate (ADR) because RevPAR is affected by the amount of
unoccupied available rooms, while ADR shows only the average rate of rooms actually sold.

RevPAR = Occupancy x ADR

Country Flag Key:

UAE c Oman b
Saudi Arabia o Egypt o®
— -
Germany . Iraq s
Russia st China ‘
India - Lebanon ‘;
-~

Philippines ’

Pakistan E

Bangladesh .
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