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Chairman Message
Year after year, the pace of tourism in the Emirate of Sharjah is accelerating. Sharjah is
cognizant that all its travel and tourism components bear a high profile status in every
tourism forum globally. The support and great attention afforded by His Highness Sheikh Dr.
Sultan bin Mohammed Al Qasimi, Member of the Supreme Council and Ruler of Sharjah,
has produced and achieved more for Sharjah than it had aspired to.
The 2018 report includes a number of figures and data that highlight the performance of Sharjah’s tourism sector in
general, as a result of the strategies and marketing plans adopted by the Sharjah Commerce and Tourism Development
Authority (SCTDA). This includes showcasing Sharjah tourism products through participation in the world’s largest
tourism exhibitions, as well as supporting all events and activities hosted by Sharjah throughout the year.
The SCTDA’s efforts are means to an end, a driving force that facilitates meaningful multi-stakeholder partnerships, while
also introducing innovative initiatives to steadily propel Sharjah’s tourism industry to new heights.
This publication brings to life some of the local and international promotion activities, capacity-building activities and
quality assurance services, in addition to some of the most impressive work done thus far by the SCTDA, in collaboration
with its partners and stakeholders.
There is no doubt that following on this approach gives us the opportunity to chronicle these efforts and successes in 2018,
which why I am honored to take this opportunity to thank and extend my warmest appreciation to all those who have
tirelessly worked behind the scene to make a difference in Sharjah’s tourism sector.
The contributions from federal and local government entities in Sharjah, and of course from its energetic private sector
continue to bridge endless possibilities that make us reach new triumphant milestones.
And as we approach the very last mile, with just two more years to realize Sharjah Tourism Vision 2021 to emerge as
the global family destination that welcomes 10 million happy tourists by that year, I am confident that by continuing to
effectively work together toward a common ultimate goal, the Emirate of Sharjah will firmly secure its place on the global
tourism map.

Khalid Jasim Al Midfa
Chairman
Sharjah Commerce and Tourism Development Authority (SCTDA)
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Introduction

Introduction

Section 1: The SCTDA
Sets the scene and reminds the readers of the mandate, vision and overarching
objectives of the Sharjah Commerce and Tourism Development Authority
(SCTDA), reinforcing the motivation behind the remarkable journey of SCTDA in
2018 and beyond.
Section 2: The 2018 Story of a year
Presents a medley of activities and accomplishments of the SCTDA in 2018,
categorized into five distinct pillars such as marketing, events, organization and
development, innovation and SCTDA’s philanthropic arm, as the Authority
altruistically gives back to the community.
Section 3: The Emirate of Sharjah and the Tourism Sector
Expands the horizon, as the section shares the splendor of the Emirate of Sharjah,
and its role in achieving the UAE Vision. As well as describing the global tourism
industry and the Emirate’s, the chapter offers an enthusing glimpse of two of the
latest tourism segments in the Emirate: the cruise tourism, and the sustainable
and eco-tourism. .

Introduction
The latest edition of the annual report
produced by the Sharjah Commerce and
Tourism Development Authority (SCTDA),
The SCTDA Annual Report - 2018 Story of a
Year, brings to life the some of the most notable
accomplishments of the Emirate of Sharjah –
with a special focus on its dynamic tourism
sector – achieved through the dedicated
12
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efforts of the SCTDA in the year 2018.
As well as measurable data and statistics
depicted through illustrative infographics
complemented by vibrant photographs, the
publication is presented in four sections.

Section 4: A Lens into the Future
Concludes with the UAE Vision, the Sharjah Tourism Vision 2021, and offers a
version of what the future holds, as the tourism sector in the Emirate of Sharjah
continues to pose impressive growth.
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The
SCTDA
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A. About SCTDA

Established in 1996, the Sharjah Commerce and Tourism Development Authority (SCTDA) is
entrusted with promoting the commercial and tourism events and activities in the Emirate of
Sharjah, UAE to contribute to improving the status of the Emirate as an exceptional tourism
destination at local, regional and international levels.
The Authority has organized a number of commercial and tourism events that have become
closely aligned with the name of the Emirate itself, gaining international fame.
The SCTDA carried out an integrated strategic plan to develop the tourism sector’s different
facets, since there is a close connection between this development and the attraction of foreign
investments that are now fully aware of the importance of the sustainable tourism development
foundations laid down by the Authority over 20 years.
The SCTDA takes part in many specialized commercial and tourism exhibitions at the local, regional
and international levels promoting its activities and the Emirate to individuals, governments,
tourism developers and senior tour operators around the world.
The SCTDA closely cooperates with the Emirate’s government and private sectors to promote
integration among them all in a manner that secures the quality of the commercial and tourism
services offered in the Emirate ensuring that the Emirate retains a high ranking among the premier
tourism destinations of the world.
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Vision:
Sharjah is the ideal destination for a
sustainable tourism underpinned by its
cultural heritage.

Values:
Team Work

Effectiveness

Efficiency

Passion

Innovation

Openness

Trust

Continuous
Improvement

Mission:
Development,

Strategic Objectives:
promotion

and

Promote local tourism products.

enhancement of the tourism sector in the
Emirate of Sharjah, along with maintaining

Enhance the tourism experience for
Sharjah’s visitors.

the

Diversify foreign markets.

sustainability

of

resources

and

developing investments, with the aim of

Develop excellence and innovative
practices in the SCTDA and the tourism
sector.

increasing its contribution to the national
economy through collaboration with
partners in both the public and private
sectors to realize the strategic goals of the
Government of Sharjah.
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Vision, Mission
and Strategic Objectives
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C. Core Competencies and Services

C. Core Competencies and Services

Organizing,
Hosting
events

SCTDA’s Roles

Marketing,
Promoting

Strengthening
status of
Sharjah

• Granting preliminary approval for
administration and operation of hotel
properties.

Overseas
Promotion
of Sharjah
Tourism

services to help ensure that all facilities
comply with the SCTDA’s standards, rules
and regulations.

• Granting initial approval for licensing tour • Issuing desert tour vehicles permits and
operators.
ensuring public observance of rules and
procedures for entry into the Emirate of
• Classification of hotels, hotel apartments
Sharjah’s desert areas.
and resorts.
• Providing industry and tour-guide training.
• Inspecting hotel establishments, and
providing important quality assurance

Quality
Assurance;
Providing
facilities &
services

Training,
Capacitybuilding

• Promoting the tourism and heritage
regions in the Emirate of Sharjah, in
collaboration with specialized authorities.
• Organizing entertainment events and
providing facilities and services for tourists
and visitors.
• Enhancing the status of Sharjah as a
unique family, cultural and heritage
tourism destination.
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• Providing marketing materials,
organizing familiarization trips.

and

• Achieving
sustainable
commercial
development in the tourism sector, with
the aim of attracting foreign investments,
increasing tourism income, as well as the
number of guests and the occupancy
rates of the hotel and accommodation
industry.
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D. Integrated Tourism Branding

First: Visual elements that include the logo, font type and color theme.

The Integrated Tourism Brand drew its inspiration from the Emirate of Sharjah’s heritage and
ancient past, its culture-rich present, and bright future. The branding’s artistically envisioned
logo displays a rich hue of vibrant colors, with each carefully selected color representing one
of the five contextual elements: SCTDA’s focus sectors.

Second: 5 Contextual elements represent the five sectors that the SCTDA promotes.

The East
Coast

Natural Blue
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Adventure,
Entertainment,
Marketing, Events
and Festivals

RadiantOrange

Education

Smart Blue

Art, Calture and
Heritage

Creative Purple

Business
Tourism

Warm Gold
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Section 2:

2018
Chronicles
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A. Marketing and Promotion
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2018 Story Of A Year
Sharjah Commerce & Tourism Development Authority

A. Marketing and Promotion

A. Marketing and Promotion

Marketing and Promotion

Domestic Promotion

As part of its core mandate, the Sharjah
Commerce and Tourism Development
Authority (SCTDA) introduces a broad range
of marketing and promotion activities to
further strengthen the Emirate of Sharjah’s
tourism profile. And in 2018, the SCTDA

continued such activities with an overarching
objective to enhance the status of Sharjah as
a global tourist destination. These activities
include:

Domestic Exhibits,
Tours, Partnerships
Domestic Promotion

Tourist Information
Centers

Marketing &
Promotion:
Enhance the Status
of Sharjah

International Exhibits,
Partnerships
Overseas Promotion

Advertising, Media
& Communications
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Overseas Representative
Offices (China, India, Russia)

Online Travel
Agencies (OTA)

Digital Marketing

Internet, Websites,
Social Media

Media, PR advertorial,
Articles and Interviews

Sharjah Tourism app

Printed
Publications
(Brochures,
Flyers,
Books, Maps, Manuals)

Touchscreens

The UAE’s domestic landscape in terms of
tourist potential – a heterogeneous mix
of both its vibrant UAE citizens and its rich
expatriate population, their families, and
foreign investors – is deemed as a steady
and growing source market for the Emirate
of Sharjah’s tourism sector. This group also
acts as the best ambassadors of the Emirate,
ultimately creating the earliest waves of
promotion for the Emirate as they share
their own daily and personal accounts of the
splendor and natural beauty of Sharjah.
Indeed, the Sharjah Commerce and Tourism
Development Authority (SCTDA) mobilizes
all resources to make sure that Sharjah’s
tourism brand is as strong as ever in the
country and in the Emirate, itself. As well
as direct engagements with travelers and
publishing a number of tourism information
materials, brochures, pamphlets and flyers
displayed in major tourism centers and
hotels, the SCTDA carries out a number of
tours annually, reaching thousands. In 2018,
tours organized by the Authority numbered
an all-time high of 44 compared to 37 in the
previous year. With 1,321 total participants in
2018, this effort represents a 28 % % increase
over 2017 figures.

For SCTDA, overall positive guests and
delegates experience is of tantamount
importance. As such, the SCTDA ensures that
effective coordination benefits the delegates
and guests of strategic events hosted and
organized by Sharjah, including: Sharjah Light
Festival, Sharjah World Championship Week,
Sharjah Heritage Days, Sharjah Summer
Festival, and many more.
Innately, the Authority goes the extra mile,
and reaches out to all concerned parties.
For instance, at the point of arrival, at the
Sharjah International Airport, invited guests
and delegates receive a warm welcome from
a team that specializes in guest reception
and visit organization. Accommodation and
transportation needs, entry passes, as well as
other essential travel elements are carefully
coordinated to give the guests the best visitor
experience possible.
The Sharjah Commerce and Tourism
Development Authority (SCTDA) likewise
puts in considerable amount of effort
in strengthening partnerships with local
entities, building an ecosystem where all
stakeholders are empowered and work in
perfect harmony towards realizing Sharjah
Tourism Vision 2021.

29

A. Marketing and Promotion

A. Marketing and Promotion

This well-oiled engine brings forward successful and carefully planned domestic activities such as:

Domestic Tours Organized, 2017-2018

2018

16

37

1,321

19
3

Inviting tour operators and
media to visit and explore
Sharjah.

2018

Total

44
Participating in
exhibitions, promotional
domestic tours.

2017

4
11
14

5
9

Quarter

4

Quarter

3

Quarter

2

2017
Total

1,029

413

559

37

130

475

56

396 284

Quarter
Coordination with
relevant domestic bodies
to ensure overall positive
guest and delegate
experience.

1

Number of
Tours

Number of
Participants

Producing marketing and
information materials,
brochures, flyers;
disseminating information
about the Emirate of Sharjah.
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A. Marketing and Promotion

Overseas Promotion

Key Messages delivered in Overseas Promotion Campaigns:

A range of Overseas Promotion activities orchestrated by the Sharjah Commerce and Tourism
Development Authority (SCTDA) connects Sharjah with the rest of the world, bringing out
the best in the Emirate of Sharjah in the eyes of the foreign markets.
Key Objectives and Targets of Overseas Promotion Campaigns:
10 million tourists by 2021

Tourism potential highlighted

Improving the status of Sharjah
as a leading tourism destination
in the region and increasing the
rate of tourism flow to reach 10
million tourists by 2021.

Highlighting the tourism potentials of
the Emirate, enriching its annual agenda
of events and providing continuous
efforts that offer an exceptional tourism
experience for the targeted audience.

Stronger partnerships,
participation in regional,
global tourism events

Unified marketing
and messaging
Uniting the marketing
and promotional efforts
for all those working in
the tourism sector in the
Emirate of Sharjah to
sustain its support and
d e v el o p m ent .

Attract tourism
decision-makers
Innovating promotional tools for
attracting the tourism sector decision
makers in the targeted markets to Sharjah.
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Enhancing participation in regional
and international tourism celebrations,
exhibitions and conferences to achieve
the best communication with partners in
the targeted markets.

Sharjah has multiple
tourism potentials that
enable visitors to have an
exceptional experience.

Sharjah has unique
cultural heritage and
natural abundance all over
the region.

Sharjah has tourism
potentials that converge
between originality and
modernity, including unique
heritage, monuments,
resorts, beaches and modern
marketing centers.

1

Promoting Sharjah’s tourism
potentials and new enterprises
in the language of the targeted
country.

2

Offering
reinforce

3

Forming new partnerships to
develop the tourism sector in
the Emirate of Sharjah.

4

Directing
communication
with
strategic partners and ensuring that
updated and detailed information is
continuously offered.

quality programs that
tourism
exchange.
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5

Organizing exceptional events to
attract audience as part of SCTDA’s
participation
in
international
specialized
exhibitions.

6

Illustrating how Sharjah’s tourism
product is unique and exceptional.

7

Conducting
significant
media
communication with relevant parties
in the targeted markets and providing
integrated media agendas offering all the
information and details required about
annual campaigns and exhibitions.

8

Stimulating tourism companies in the
targeted markets to place the Emirate
of Sharjah in the list of its future plans.

9

Opening representative offices in the
main markets.
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Outcomes of the Overseas
Promotional Campaigns in 2018

Rusia , CIS and Baltics
2
3
25
200

Europe
2
3
8

Exhibition
Roadshows

Exhibition
Roadshows
Cities
covered
Charter Flights
through sharjah

Cities
covered

China
1 Exhibition
2 Roadshows
7 Cities
covered

Saudi
1
1
3

Exhibition

UAE

Roadshows
Cities
covered

Promotions results
Other markets
The rates of tourists coming
from most other markets have
kept their natural rates

European Market

Russian Market

growth

24%

Ukraine market:

growth

48%

growth

57%

India
1 Exhibition
1 Roadshows
4 Cities
covered

Malaysia , Indonesia and Singapore
2
3

Roadshows
Cities
covered

Russian market:

Chinese market:

Ukraine market:

• 48% growth in 2018 over 2017 in
terms of number of visitors.
• nearly 400,000 visitors in 2018.

• Top 4 source market.
• over 122,000 visitors in 2018.

European market:

GCC market:

• 57% growth in 2018 over 2017 in
terms of visitors.
• emerged as one of Top 20 source
markets in 2018.

• 24% growth in 2018 over 2017, in
terms of number of visitors.
• nearly 580,000 European guests in2
2018.

• remains one of the main markets.
• nearly 300,000 GCC guests in 2018 .
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Overseas Promotion Campaigns:
Overseas Promotional Campaigns are
integral to the role of the SCTDA in
strengthening Sharjah tourism’s brand,
fueling the excitement of the global tourism
community to visit and experience Sharjah.
As in previous years, the SCTDA conducted
overseas promotional campaigns in 2018,
and concentrated its efforts in its main
source markets, while also expanding new
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Participation in International Exhibitions, Roadshows
opportunities.
As well as generating media exposure, these
campaigns aimed at completing multi-tiered
outcomes, including enhanced collaboration
between relevant parties, developing and
strengthening strategic partnerships and
reinforcing quality and innovation in the
tourism value chain.

The Emirate of Sharjah’s tourism industry
is adequately represented in international
exhibitions and roadshows, as the SCTDA
annually mobilizes its team of experts and
showcases the beauty and splendor of
Sharjah across continents.

In 2018, the SCTDA participated in eight
major tourism events globally, and met with
tourism industry professionals and visitors in
elegantly designed Sharjah pavilions with a
combined total area of 1,575 square meters.
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World Travel Market – London

International Tourism-Bourse Berlin (ITB Berlin) Exhibition

Launched in 1980 and held annually, the SCTDA participated in the World
Travel Market (WTM) London 2018. The three-day event, from November
5 to 7, convened over 50,000 tourism industry professionals, government
leaders and the international press to network and discuss the latest industry
trends and opportunities.

The SCTDA participated in the 2018 International Tourism-Bourse Berlin (ITB Berlin)
Exhibition held in March 2018. Berlin is considered one of the world’s largest tourism
trade fairs, and attended by prominent players of the industry, including hotels, airlines,
tour operators, car rental companies and many others.

Number of Participants and Experts from
Sharjah and the SCTDA:

Number of Participants and Experts from
Sharjah and the SCTDA:

14

participants
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In addition to SCTDA’s participation, the Emirate of Sharjah’s tourism brand is a prominent
supporter of the ITB News, the official information source of ITB Berlin.

Sharjah pavilion size:

330

square meters

17

participants

Sharjah pavilion size:

451

square meters
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ITB China

Arabian Travel Market

Recognizing the strategic importance of the outbound travel and tourism sector, as well as
the Chinese market, the SCTDA and its partners participated in ITB China’s second annual
conference held last May 2018 in Shanghai. ITB China is the International Tourism-Bourse’s
exhibition exclusively focused on the Chinese Travel Market. The 2018 event welcomed
15,000 attendees, including 4,000 members of the China Tourism Association.

At home, the UAE brings the prominent Arabian Travel Market, the leading global event
for the Middle East inbound and outbound travel industry. The event that started more
than two and a half decades ago attracts nearly 40,000 visitors from across the globe, from
travel industry leaders, public officials, buyers, businesses, and trade visitors. Organized and
managed by the SCTDA, the Emirate of Sharjah’s pavilion in the 2018 edition of the event was
a vibrant articulation of Sharjah’s tourism grandeur, spread across an area of over 500 square
meters.

Number of Participants and Experts
from Sharjah and the SCTDA:
8

participants

Sharjah pavilion size:
117

square meters

Number of Participants and Experts
from Sharjah and the SCTDA:
26

participants
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Sharjah pavilion size:
532

square meters
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Moscow International Travel & Tourism Exhibition (MITT)

South Asia’s Travel and Tourism Exchange (SATTE)

The Moscow International Travel and Tourism Exhibition (MITT) prides itself as Russia’s largest
and longest running travel exhibition attended by over 4,000 participants, 1,800 participating
companies and key players of the travel and tourism industry. The SCTDA organized an
elaborate display of Sharjah’s vibrant tourism sector in the 2018 MITT exhibition held in
March 2018.

Considered as a leader in its field, the South Asia’s Travel and Tourism Exchange (SATTE) is
held annually in New Delhi. The SCTDA attended SATTE 2018, said to be one of the most
successful events thus far, hosting more than 1,000 exhibitors from over 50 countries and 28
Indian states

Number of Participants and Experts
from Sharjah and the SCTDA:
12

participants
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Number of Participants and Experts
from Sharjah and the SCTDA:

Sharjah pavilion size:
120

square meters

7

participants

Sharjah pavilion size:
108

square meters
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Riyadh Travel Fair

Kazakhstan International Exhibition Tourism & Travel

Closer to home, the SCTDA participated in the 2018 edition of the Riyadh Travel Fair that
is reported to have attracted 302 exhibitors from 55 countries, and over 28,000 visitors.
Participation the Riyadh Travel Fair recognizes the significance of the Saudi Arabia market,
and the role it plays in the region’s growing travel and tourism appetite.

Kazakhstan is one of Sharjah tourism’s top 20 market sources. In an effort to sustain this
incremental success, the SCTDA participates in the country’s annual trade fair, the Kazakhstan
International Exhibition Tourism & Travel. Held last April 2018 in Almaty, the event hosted
326 exhibitors from 30 countries across the globe and nearly 5,000 visitors.

Number of Participants and Experts
from Sharjah and the SCTDA:

Number of Participants and Experts
from Sharjah and the SCTDA:

7

participants
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Sharjah pavilion size:
72

square meters

14

participants

Sharjah pavilion size:
108

square meters
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Media, Advertisements and Communications

1. Media: Press News and Articles

Media undoubtedly, to a certain extent,
influences people’s opinions, choices,
preferences and biases. Indeed, it is
an indispensable communication and
marketing arm that helps organizations
virtually and simultaneously reach as large
an audience as possible. For the Sharjah
Commerce and Tourism Development
Authority (SCTDA), its media strategy is an
important tool in achieving its vision. As
well as producing tourism and information

The SCTDA regularly creates vivid images,
inspiring photographs and develops powerful
key messages and press statements, carefully
packaging what the Emirate of Sharjah is all
about, and why it is worthy of its status as a
global tourism destination.

Strategic
Objectives of
SCTDA’s media
plans:

1

7
48

materials, brochures and flyers, annually,
the SCTDA utilizes all relevant and strategic
media platform, including communication
channels, digital media, social media, radio,
television advertisements and interviews, as
well as press news and articles, both within
the UAE and outside its borders, to deliver
key messages that resonate with the Emirate’s
2021 Tourism Vision: “Sharjah will be the
ideal family destination, attracting more than
10 million tourists annually, by 2021.”

Enhancing awareness of Sharjah’s tourism products and destinations, inside and outside
the UAE.

2

6

Showcasing the cultural, social and economic value of the Emirate’s monuments,
and historical and environmental sites.

3
5

Updating targeted groups and followers in the Emirate of Sharjah of
tourism events and programs.

4

Creating a positive impression about facilities and advantages
offered by the Emirate to stimulate tourists and visitors.

Ensuring the effectiveness of communication between the Authority and
its main partners on one side, and the media on the other.

Strengthening the SCTDA’s promotional and marketing role.

Raising awareness about the institutional identity of the Sharjah Commerce and Tourism
Development Authority, work environment and development sectors related to its mandate.
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As part of its mandate to enhance the status
and image of Sharjah as a world-class tourism
hub, these key messages are deployed in
several media and communications channels,
including e-bulletins, social media accounts,

press briefings, interviews, advertisements,
official reports, magazines and, newspapers.
In 2018, in addition to 118 interviews about
the Emirate of Sharjah’s tourism sector,
the SCTDA successfully managed to gain
over 1,200 print and online media coverage
and mentions about tourism in Sharjah in
key local, regional and international media
platforms of dozens of countries across the
globe.

Sharjah Featured as a Tourism Destination in Regional and International Press: 2018
Results:
UAE

116
9

GCC
Pan Arab
Europe
Global, Others
Online Platform

16
2
228
1,110

49

A. Marketing and Promotion

A. Marketing and Promotion

2. Advertisements, Publications

3. Digital Marketing and Communications

The Sharjah Commerce and Tourism
Development
Authority
(SCTDA)
highlights Sharjah’s tourism gems through
advertisements and the many publications
it produces annually. Consisting of creatively
designed brochures, flyers, information
materials and pamphlets, guides and maps
and a lot more, these publications make up an
important pillar of the annual promotion and
communications strategy of the Authority.
These publications are spread through
various channels, including e-bulletins and
websites, while print copies are conspicuously

placed in key tourist spots such as hotels
and accommodations in Sharjah, select
leisure, dining and entertainment areas, at
the marine ports, the Sharjah International
Airport, major events and, among others,
shopping malls and tourist attractions.
As well as launching five new publications,
the SCTDA more than doubled its
advertisements, delivering 311 in 2018. In
terms of artworks, 2,850 impressive artworks
were produced, representing a growth of
nearly 20 % over the previous year.

Advertisements and Publications, 2018
Advertisements

In an ultra-digital world, reaching the
intended
audience
across
different
generations can be straightforward yet
challenging. As well as shaping the key
messages to match the audience, the type
of media platform is likewise a key success
factor. Given its efficiency and convenience,
and its popularity, the digital platform for
the tourism sector is in many accounts taking
over the mainstream media platforms.
As part of its media strategy, the Sharjah
Commerce and Tourism Development
Authority (SCTDA) continues to revitalize
its efforts to increase Sharjah Tourism’s
digital footprint, especially in its main source
markets and among key target audiences. The

online business to consumer (B2C) strategy
focuses on being highly visible during each
and every phase of the traveler’s booking
cycle, utilizing an array of relevant channels
and platforms.
The
various
campaigns
in 2018
communicated different brands, destination,
seasonal and tactical messages. The key
objectives of the 2018 digital marketing
campaigns varied from raising awareness
to optimizing visibility for booking, as well
as a stronger market presence. The SCTDA
continues to work on leveraging key online
travel agencies (OTAs), metasearch engines
and content websites to inspire, influence
and win the preference of travelers.

Social Media
SCTDA’s media strategy puts due emphasis on capturing the attention of tourists through
various social media platforms, while also using the information on trends and preferences
of social media followers sourced through the interactive nature of the platform to improve
Sharjah tourism’s competitive advantages.
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In 2018, the social media accounts managed by the SCTDA attracted 56 million views.
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2018 Social Media Key Results

The newly-developed, multi-lingual, arabic,
english, german, chinese and russian ‘Visit
Sharjah’ website is SCTDA’s most recent
innovative offering to tourists across the
globe. The website is an extensive source of
information about the Emirate of Sharjah,
and offers a straightforward way to build an
exciting, worry-free travel itinerary in and
around Sharjah. The ‘Visit Sharjah’ website
highlights top destinations and activities
in the Emirate, while also listing important
information about the Emirate, including its
events calendar. The website also enticingly
describes what to expect in several tour

Visit Sharjah
account social
media followers

29,407

1
2

9,279

Follower

1,692

20,097
Sharjah Tourism
Social Media
followers
Account

2
30,569

998
37,530

In addition to numerous Sharjah-centric websites that promote the Emirate as a
global tourism destination of choice, the SCTDA manages two high-traffic websites:
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The Sharjah Summer
festival website

The Sharjah World
Championship Week

Sharjah Tourism Mobile Application

Websites :
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Other websites about Sharjah’s main events
are deemed as healthy advertisement
network for the Emirate’s tourism sector.

1

Sharjah Light Festival

https://www.visitsharjah.com/

packages, such as Sharjah’s desert four-wheel
drive, off-road excursion and an underwater
adventure in the Indian Ocean. Travel tips
and travel essentials such as airlines and
airports, visas and immigration, emergency
hotline numbers, currency and exchange
rates, hotel and accommodation as well as
affordable transportation options, and a lot
more are likewise explained on the website.

https://sharjahtourism.ae/en-us/

Considering technological advancements a
valuable asset, the Sharjah Commerce and
Tourism Development Authority (SCTDA)
makes planning a vacation in the Emirate

of Sharjah not only truly memorable, but
hassle-free. With a click of a button, users of
the state-of-the-art smart mobile application
get access to useful data and information
53
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anytime, anywhere - about the Emirate’s
tourism products and services, including ongoing and future events and entertainment to
attend, leisure activities, cultural landmarks,

must-see heritage sites and museums,
nature paths to explore, scenic landscapes to
admire, adventure and wild life experiences,
and many more.

• Arabic • English

$

languages

ch
• Fren • Germa
se
n
ine

7

%

•C
h

Owned Channels Performance
In 2018, the SCTDA ran several strategic
and seasonal campaigns that resulted into
a lot of interests and qualified traffic to
various Sharjah-owned websites. Combined,
and a good proxy for Sharjah’s tourism
attractiveness barometer, the numbers

revealed a confident outlook. The sites had
over 700,000 visitors, and over a million page
views, with over 60 % of the traffic going to
Sharjah’s newest consumer facing website:
the https://visitsharjah.com/

>700 thousand

>1 million

visitors

views

https://visitsharjah.com/

an • Spanish
ussi
•R
2018

2017

2017

2018

To download the Sharjah App on your mobile, please scan the digital code (QR) below:

Activity

App Store

Google Play

Featured under Innovative Services, a number of interactive touchscreens and the Sharjah
Virtual Reality (VR) application are useful additions to SCTDA’s Digital Marketing and
Communications products.
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Traffic/Users

Page views

Target markets reach

Visit Sharjah

419,978

610,943

88% (UAE, KSA, UK,
India, China, Russia
and Oman)

Sharjah World
Championship
Week

47,720

71,923

97% (UAE)

Sharjah Summer
Festival

121,215

201,387

76% (UAE)

Sharjah Light
Festival

126,647

202,221

84% (UAE)

Total

715,560

1,086,474

-
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OTA Campaigns

In terms of room nights for Germany and the
UK, figures indicate a positive increase of an
average of 11 % during the 2018 campaign
period. As for the number of online searches
during the same period, year-end results
increased by an average of 14 % for the same
markets. For India, Oman, Saudi Arabia and
the UAE (domestic), the markets likewise
witnessed an increase in the number of

Cognizant of the need to leverage on the
growing strength and popularity of online
travel agencies (OTA), the SCTDA tapped
partnership opportunities with new OTA and
grew existing OTA and Metasearch Engines
Partnerships for Sharjah Tourism’s main

target markets, including India, Germany,
Oman, Saudi Arabia, United Kingdom (UK)
and the UAE. That said, in 2018, the SCTDA
continued to work with key players like
Expedia, Wego, Hotels.com, Lastminute.com,
Weg.de and TripAdvisor.

Germany, UK
Number of Room Nights
11% growth
Saudi Arabia
Hotel Bookings
>50% increase

Sharjah Tourism
Vision 2021

India, UK, GCC countries
Content and Pages on
TripAdvisor
25% more
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Germany, UK
Number of Online Searches
14% higher

bookings as well as the corresponding
booking value. The biggest growth was from
the Saudi Arabia market, from which two
main products - flights arriving to the Sharjah
International Airport and hotel bookings in
Sharjah - resulted in an average increase of
over 50 % in terms of combined booking
value.

Meanwhile, Sharjah Tourism’s content and pages on TripAdvisor saw an uplift of 25 % average
across the Gulf Cooperation Council (GCC) countries, as well as in India and the UK.
Inbound marketing
Via different activities and campaigns, the
SCTDA was able to increase its database of
qualified leads from four different markets
by over 12,000 contacts. These contacts
were all collected following the General Data
Protection Regulation (GDPR) rules and
regulations.
The Authority focused on its content seeding
and content amplification approaches. A
dozen pieces of blog content were published
in 2018, as several periodical rich mails

supporting this content were also diligently
sent out. The SCTDA was fortunate to have
famous bloggers participating, while seeding
content from renowned content publishers
like Timeout and Lonely Planet. SCTDA’s
mails enjoyed an impressive open rate of 39
% - which is above industry average. Also,
Sharjah Tourism’s tactical landing pages like
the F1H20 and the Sharjah International
Book Fair Blog competition saw over 125,000
views.
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Festivals and Events

Sharjah Light Festival 2018

The Emirate of Sharjah is home to a large
number of regional and international events,
ranging from legacy and anchor types to
high-profile, and including small and midsized events. Sharjah’s busy events calendar
is undoubtedly a popular crowd-puller and
hence a priority area for the SCTDA. As well
as helping promote and ensuring the event’s
success rates, the Authority is keen to broaden
its annual events calendar and thereby keeps
a constant watch on important global events,
strategic regional and international meetings
that the Emirate of Sharjah could launch,
host, and/or organize.
Sharjah is a recognized leader in inspiring
meaningful global discourse, and is also an
established hub for international sports
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competitions and tournaments, leisure,
fashion, dining, trade, arts, and cultural
shows, conferences, as well as exhibitions and
a lot more.
The
biennial
Women’s
Economic
Empowerment Global Summit (WEEGS), for
example, is hosted in Sharjah, and focuses
on galvanizing solutions-driven dialogues,
bringing together leaders and stakeholders to
commit to empowerment of women across
nations. While most of the high-profile
events have dedicated websites, the Emirate
of Sharjah’s event calendar is published
online, through a central website:
https://www.sharjahevents.ae/home

The Sharjah Light Festival is the most iconic,
and certainly one of the most important
events organized by the Sharjah Commerce
and Tourism Development Authority
(SCTDA) every year. It is a masterful and
vibrant celebration of life, arts, culture and
heritage, showcasing the Emirate of Sharjah’s
unique identity and proud heritage.
Every year, millions of visitors gather and enjoy
the spectacles that await as an innovative
extravaganza of lights and colors as well as
remarkable, inter-cultural music and art pieces
from internationally renowned artists are
spread across various prominent landmarks
in the Emirate of Sharjah. Celebrating the
Year of Zayed in 2018, all the festival locations
showcased events about the UAE history and
the legacy of the country’s founder, the late

Sheikh Zayed bin Sultan Al Nahyan.
Mindful of the imperative need to conserve
earth’s finite energy resource, the Authority
employs the latest technology and smart
innovations in energy efficiency throughout
the Festival.
In 2018, on its 8th consecutive year, the Emirate
of Sharjah was illuminated for 11 consecutive
nights, from February 7 to 17. The Festival
was held in 18 locations inside and outside
the Emirate, and welcomed over one million
visitors in 2018 – an increase of more than a
quarter of a million people over the previous
year. The Festival’s social media followers also
spiked in 2018, from four million in 2017, to an
impressive nine million in 2018.
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Sharjah Summer Festival 2018

1 million visitors

9 million followers on social
media platforms

32 world-renowned artists

Launched in 2017, the Sharjah Summer
Festival is SCTDA’s latest addition to the
high-profile events it oversees, as part of
its mandate to bolster Sharjah’s tourism,
commercial and economic sectors. The twomonth event offers an almost endless supply
of fun and surprises for visitors of all ages,
from performances and exciting activities to
shopping deals galore.
Led by the SCTDA, the Sharjah Summer
Festival 2018, held from 11 June to 31
August 2018, showcased the notable gains
of meaningful collaboration between the
government and the private sector. The
Authority was instrumental in successfully
diversifying the product and service offerings

540 volunteers

21 shows

of Sharjah Summer Festival 2018, appealing
to the wide range of interests of its visitors,
from several continents and spanning across
several generations.
The SCTDA organized workshops aimed at
improving coordination and overall Festival
offerings, yielding stronger partnership
terms between the public and the private
sector, and catalyzing a dramatic increase
in participating entities and outlets, such
as shopping malls, dining outlets, hotels,
resorts, and leisure facilities. Beach events,
summer camps, entertainment, cultural
shows and educational workshops were
likewise prominently featured in 2018.

294 State-of-the-Art Projectors

1,470 Lights Artwork Displays
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The Sharjah Summer Festival website was also enriched, upgrading features and content,
allowing visitors to easily navigate the system, as they browse through irresistible shopping
deals, offers and electrifying events during the Sharjah Summer Festival 2018.

Sharjah World Championship Week

Beach events, summer camps, entertainment, cultural shows and
educational workshops.

20 international artists participated in the carnival
shows.

Held annually, and in line with its strategic pillar to promote sports tourism in the Emirates,
the Sharjah Commerce and Tourism Development Authority (SCTDA) organizes one of the
most prestigious and adrenaline-pumping sports events in the world: the Sharjah World
Championship Week.
In 2018, from December 11 to 15, two championship water sports competitions remained as
the main highlights of the event, which also make up the Grand Prix of Sharjah:
• UIM F1H2O World Championship 2018

LOREM IPSUM DOLOR SIT

8 carnival sites in addition to events in shopping malls, hospitals,
Sharjah International Airport, Sharjah City for Humanitarian
Services.
• UIM-ABP Aquabike Class Pro Circuit World Championship
Wide participarion of shopping, dining leisure outlets,

>100 carnival and theatre perfomances.
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With world-class racers on their powerful catamarans competing neck to neck as they skillfully
brandish high-speed maneuvers and hairpin turns for more than 40 minutes, with top straight
speed reaching 200 km/h, the annual UIM F1H2O World Championship is a sports spectacle
to behold. It is no wonder that the scale and popularity of the event has once again put the
Emirate of Sharjah on the global sports tourism map, as it attracted simultaneous and live
coverage in more than 75 countries worldwide.

40
full rounds of
course race

200
km/h top
speed

75

transmissions

29
world-renowned
racers

UIM F1H2O World Championship - Sharjah Grand Prix
The UIM F1H2O World Championship is the world’s foremost international series of singleseater inshore circuit powerboat racing. Now on its 18th consecutive year, the UIM F1H2O
World Championship 2018 - Sharjah Grand Prix saw more than a dozen Formula 1 Powerboat
Racers from different countries showcasing their extraordinary talents over the five-day event,
drawing multitudes of enthusiastic spectators from across the globe in 2018.
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66
Aquabike
racers

34
Participating
countries

The UIM-ABP Aquabike Class Pro Circuit World Championship – Sharjah Grand Prix
The annual UIM-ABP Aquabike World Championship is one of the most coveted water sports
racing competition events globally, with its World Governing Body fully recognized by the
International Olympic Committee (IOC). On its 24th season, the UIM-ABP Aquabike Class
Pro Circuit World Championship 2018 – Sharjah Grand Prix attracted 66 word-renowned
Aquabike racers from dozens of countries, and thousands of sports fans and tourists.
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Organization and Development

Quality Standards and Quality Assurance

In addition to marketing and promotion
and introducing world-class events and
festivals, the Sharjah Commerce and Tourism
Development Authority (SCTDA) places
due importance on ensuring that the
organizational side of its mandate, as well
as continual improvement of the tourism
sector in Sharjah, are meeting and exceeding

international standards and become a reliable
source of best practices and innovative
approaches in the region, and across the
globe.
As such, the SCTDA implements several
top-notch organization and development
initiatives such as:
Quality Standards
Development, Permit/
License Issuance

The Sharjah Commerce and Tourism
Development Authority (SCTDA) knows that
consistently providing high-quality products
and services will provide the Emirate of
Sharjah the global competitive advantage
it seeks to keep. After all, an undisputed
reputation for high quality in all aspects of
its tourism sector will generate new and loyal
customers and stakeholders – both tourists
and the key players in the industry itself.

fulfils such by introducing and revising
quality standards in the industry, ensuring
its implementation through effective
monitoring, performance management including guest experience and satisfaction
polls - and quality assurance activities, while
also partnering with international bodies
to make sure that the tourism sector of
Sharjah operates well within internationally
prescribed quality standards.

This mandate of the SCTDA is of utmost
importance to the sector, and the Authority

Training, Capacity-building

Global Discourse: Sharjah
Hospitality Forum

70

SCTDA Annual Report - 2018
Story of a Year

71

C. Organization and Development
2018 Quality Assurance and Performance Management Services:
436 Quality
Inspections
1

108 Field Visits to
Inspect Desert Tour
Vehicles
From 6 field visits in 2017, to
108 in 2018, the SCTDA
ensures tourists’ safety as well
as
tourism
companies’
adherence to safety standards
and quality service through
regular inspection visits.

The SCTDA ensures quality
service by utilizing accredited
classification criteria and
carrying out regular checks
and quality inspections
according to a specific
timetable.

2

15 Hotel Site
Inspections
3

The SCTDA regularly monitors
tourism activities through
different modern techniques
and tools to ensure the quality
and sustainability of the
services offered to tourists.

5 Meetings
The SCTDA holds regular
meetings with the senior
management of hotel and
accommodation properties in
the Emirate to follow up on
the latest developments, and
discuss any hotel-relevant
activities, concerns and
suggestions.

4
13 Guest Satisfaction
Measurement Reports
5

72

SCTDA Annual Report - 2018
Story of a Year

The SCTDA partners with
international experts to study,
measure and analyze guests'
experience through the
international
reser vation
websites. In addition, the
S CTDA's
administr ation
receives monthly reports to
assess the situation and to take
necessary
steps
for
improvement.
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Permit Issuance, License Approval
The Sharjah Commerce and Tourism Development Authority (SCTDA) is the government
body responsible for issuing permits and licenses related to the Emirate’s tourism sector. In
2018, these include:
69 Preliminary
Approvals for a Tourism
Company License
1
Issuing preliminary approvals for
licensing tourism companies
that
o rg anize
tourist s'
entertainment tours to tourism
destinations, locations and
facilities inside the Emirate and
beyond.

5 Preliminary Approvals
for New Hotel,
Accommodation
Property License
2
Issuing preliminary approvals for
establishing hotel properties
(hotels or hotel apartments) and
corresponding services and
facilities, on condition that they
conform to Sharjah's specific
standards.

97 Preliminary
Approvals for Hotel,
Accommodation
Property License Renewal
Issuing the initial approval for
hotel business license renewal.

3

27 Other Initial
Approvals, Decisions
4

525 Desert Tours
Vehicle Permits

Issuing the desert tour vehicles
permits to allow tourists to
embark on desert adventures in
the Emirate's deserts.

5

Changing the brand name,
business activity.
Adding, leaving, joining of a
partner.
Forfeiting, obtaining a brand
name.
Modification of a plan (a
current hotel, an enterprise to
establish a hotel or a hotel
apartment).
Starting a business activity.
Revocation of a license.
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Desert Tour Vehicles Permits
Exploring the breathtaking deserts and
captivating dunes of the Emirate of Sharjah is
most definitely in every tourist’s to-do list while
vacationing in the Emirate. Given this rising
demand, and the need to safeguard tourists’
safety, while also ensuring the sustainability
of the economic and environmental aspects
of the business, the SCTDA developed desert

tourism activity regulations for Sharjah’s desert
experiences. The Authority is also responsible
for the issuance of desert tour vehicles permits,
allowing four-wheel drive tour vehicles to
operate in, gain access and drive into the
Emirate’s desert areas responsibly.

Objectives of the Desert Tour Vehicles Permits Initiative

1

Regulating the entry of four-wheel
drive tour vehicles into the desert
areas.

3

Preserving the desert areas
/ monitoring littering and
preventing harmful impact to the
environment.

5
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Reducing accidents.
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2

Monitoring and preventing the
entry of the four-wheel drive tour
vehicles of unlicensed tourism
companies into the desert areas.

4

Reducing unnecessary entry into
nearby residential areas / use of
these areas as shortcuts.

6

Reducing the transportation of
tourists in unlicensed tour vehicles
thereby ensuring a greater level of
safety.
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Training and Capacity-building
Workforce empowerment and capacitybuilding constitute the Emirate’s desire to
build a competitive knowledge economy, and
is in line with one of the most important pillars
of the UAE Vision 2021. For its part, all-year
round the Sharjah Commerce and Tourism

Community
Education

Development Authority (SCTDA) organizes a
number of specialized training and capacitybuilding activities and workshops to strengthen
tourism workforce capability, competitive
advantage, efficiency and expertise.

Sustainable
Development
Goals

Industry Professional Training ‘Marhabtain Program’
The Marhabtain Training Program is a human
capital development program designed for
professionals working in the hospitality and
tourism industry. The SCTDA believes that
the industry’s professionals are not only the
backbone of the industry, but they are the
tourism sector’s important partners as well
– dedicated stakeholders who collectively
have a direct impact on the way the tourism
business is delivered to tourists and hence
have an influence in the achievement of the
Sharjah Tourism Vision 2021, and in promoting
the Emirate of Sharjah as a global tourism
destination.

Training for Millennials
Gen Y & Gen X

Logically, the SCTDA works tirelessly to
empower the Emirate of Sharjah’s tourism
workforce, through a series of specialized and
meticulously designed training and capacitybuilding workshops across various disciplines
of the travel and tourism industry.
As outlined below, the main blueprint of the
Human Capital Development pillar of the
SCTDA provides a clear focus on growth, the
4th Industrial Revolution (4IR), the global
Sustainable Development Goals (SDGs), as
well as community education.

My Destination Training
Program

4th Industrial
Revolution
SDG 4 - Quality Education
SDG 5 - Gender Equality
SDG 9 - Industry, Innovation
& Infrastructure

Growth

Long - Term

Women Empowerment
(SCTDA & NAMA)
Youth Tourist Guide (MaleSharjah Youth/ FemaleSajaya Young Ladies)

Marhabtain Training Program:
Hospitality Middle
Management Development
Program- 10 S:
•Artificial Intelligence
•Digital Transformation
•Certified Innovation Strategist

Short - Term
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Some of SCTDA’s Training Programs and Certified and Accredited Courses include:

Proficiency
Development
10S (inspired
by the UAE 4IR
Strategy)

Sharjah Hospitality
& Tourism Digital
Transformation

Certified Innovation Strategist

Revenue & Yield
Management

Hospitality Middle Management Development
Program (HMMDP)

Hospitality & Tourism
Introductory Development
Program (HTIDP)

Tourism Community
Education Program
(TCEP)

Certified Hospitality Industry Analytics by AHLEI

Hospitality
Executive
Development
Program
(HEDP)
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Tourism Skill
Enhancement
Program (TSEP)

New Tourist
Guide Training
Program
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All of SCTDA’s training and capacity-building workshops are delivered using international
best practices, and make use of efficiency models built around the following:

Accessed,
on – demand

Using multiple
devices

Learning is best
achieved in
small ongoing
increments

1
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2

3

Make learning
Over multiple
effective &
forms of media
efficient

4

5
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Key Results of the Marhabtain Program in 2018

Creative and innovative training delivery techniques are also applied to help ensure the best
possible learning experience. These include:

875
Trainees

2
1

Comic-book based
training

Gamification

3
Social learning
tools

6

7
Training and Capacitybuilding Programs

4

E-learning

478

Micro learning

5
Mobile learning
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Training hours

34
Tracks

91%
Satisfaction level
rating
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The Sharjah Hospitality Forum 2018
In addition to events and festivals that
attract tourists, the Sharjah Commerce and
Tourism Development Authority (SCTDA)
organizes an annual event focused on
strengthening the roadmap of the tourism
sector of the Emirate of Sharjah. The Sharjah
Hospitality Forum is truly one of a kind in the
region, bringing together key stakeholders of
Sharjah’s tourism sector to discuss emerging
trends, challenges and solutions, with a
cross-cutting theme toward improved
collaboration and partnership.
The fifth edition, Sharjah Hospitality
Forum 2018, facilitated thought-provoking
discussions, centered around its theme:
“Trends of Millennials and Budget Tourism”.
Millennials – both their market share on
the industry and their preferences – are
vigorously shaping the travel and tourism

sector’s emerging trends and its future.
The United Nations World Tourism
Organization’s (UNWTO) forecasts for
global tourism growth indicate that by
2020, almost 370 million youth travelers will
account for a total spend of over AED 1.47
trillion (USD 400 billion).1 Understanding
their needs, including the search for
authentic experiences and budget-conscious
travel options, is truly a game-changer. As
such, hundreds of guests, panel experts and
major stakeholders invited to the event took
part in insightful roundtable discussions,
brainstorming sessions and workshops, to
ultimately achieve one central objective to
guide the strategy and planning of Sharjah’s
tourism sector, ensuring how the Sharjah
Tourism Vision 2021 would be best realized.

Food & Beverage in the Hospitality Sector: Quality, Safety and Health
A well-attended workshop on the sidelines
of The Sharjah Hospitality Forum 2018 was
organized by the SCTDA, focused on Food
and Beverage in the Hospitality Sector, and
the elements of Quality, Safety, and Health.
The workshop underscored the importance

86

SCTDA Annual Report - 2018
Story of a Year

of implementing quality, safety and health
protocols and standards in the food,
beverage and hospitality industry, while
also highlighting best practices and expert
recommendations.

1. Global Report on the Power of Youth Travel, Volume 13, United Nations World Tourism Organization’s (UNWTO)
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Forum Outcome
2018

80 %

Rated their
participation
as excellent

293

77 %

Attendees

Rated the organization
of the event as
excellent

423

80 %

Rated the speakers
as excellent

Registered
Attendees

On Site Happiness Meter

0%

0%

10 %

90 %

Attendancy By Industry
35.1 %

Government
Hotels

26.2 %
17.7 %
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6.1 %
5.11 %
3.7 %

Education
Tour Operator
Other

2.3 %
2.04 %
1.3 %

Food & Beverage
Media
Marketing &
Communication
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Interactive Touchscreens

Innovation is a key enabler of the Sharjah
Tourism Vision 2021, and is rightfully
a prominent feature of the UAE Vision
2021. In a world driven by technological
advancements, the Sharjah Commerce and
Tourism Development Authority (SCTDA)
creatively thinks outside the box to fulfill its
mandate, including through employing and
introducing innovative products and services
to tourists and guests. These innovative
products and services highlight the Emirate
of Sharjah’s futuristic tourism roadmap,
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bringing connectivity and convenience to
a whole new level, while also empowering
its tourists with digital information and
immersive virtual experience.
In addition to the Sharjah Tourism Mobile
Application (discussed under Digital
Marketing), the SCTDA also introduced
interactive touchscreens and virtual
reality (VR) applications to improve guest
experience.

These interactive touchscreens are designed
to offer useful pieces of information to
tourists, using a highly sophisticated
technology that allows full-user interaction.
The interactive touchscreens are distributed
across the Emirate, in more than 50 strategic

locations, including hotels. Available in seven
languages, this new tool offers users easy and
entertaining access to information on events,
activities and other tourist attractions and
fundamental information about a stay in
Sharjah.

Sharjah Virtual Reality (VR) Application
This state-of-the-art Sharjah Virtual Reality (VR) application offers users the chance to
navigate the streets of Sharjah and explore its majestic tourist destinations virtually.
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Corporate Social Responsibility (CSR)
Mindful of the need to give back to the
community, and essentially become true
agents of change as the world strives to
achieve sustainable development, the Sharjah
Commerce and Tourism Development
Authority (SCTDA) regards Corporate Social
Responsibility (CSR) an inspiring pillar of its
success.
The SCTDA’s programs toward CSR are
cross-cutting, and involve staff volunteer
participation. In 2018, and as in previous
years, the SCTDA launched several initiatives
towards this cause, largely supporting
charitable, social, cultural, sports and
national activities.
The SCTDA also went above and beyond,
raising awareness, inspiring and encouraging
businesses in the tourism sector to likewise
broaden their support to social, economic and
environmental initiatives within the Emirate,
the country, and even outside its borders – all
in the spirit of social responsibility. After all,
the UAE is recognized as the most generous
country in the world, and has retained this
top spot on global foreign aid for four years,
including in 2017, when official development
assistance is taken as a proportion of Gross
National Income (GNI).2
92

2. Source: Organisation for Economic Co-operation and Development’s Development Assistance Committee (OECD-DAC) and The UAE
Ministry of Foreign Affairs and International Cooperation (MOFAIC)

Corporate Social Responsibility (CSR)

Charitable contributions

47 %
Cultural contributions

14 %

2018
Sports contributions

26 %
Other contributions

13 %
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Section 3:

Sharjah
Tourism
Sector

A. The Emirate of Sharjah: A Premier Family Tourism Hub
As the third largest of the seven Emirates of
the UAE in terms of geographical size and
domestic economy, Sharjah plays a pivotal
economic and cultural role in the country. It
is the home to the largest number of natural
reserves in the UAE, and is the only Emirate
that lies on both coasts: Gulf of Oman (Indian
Ocean) in the east, and the Arabian Gulf in
the west.
Sharjah has three cities on the east coast
which are being developed mainly to
enhance the local economy, as well as overall
travel experience and adventure tourism.
Khorfakkan is the largest, followed by Kalba,
which is famous for its historical castles.
Dibba Al Hosn is a major fishing port in the
Eastern Province. In the central region, Al
Dhaid is a green oasis, serving as the country’s
vegetables and fruits source. Al Bayader is
likewise famous for its vast desert, attracting
adventure enthusiasts to explore the area
and drive on its majestic sand dunes using
SUVs and bikes.
Sharjah’s Economic Diversification Strategy,
guided by the UAE-level strategy, has since
yielded impressive gains for the Emirates,
including world-class infrastructure and
facilities, as well as thriving tourism and
business sectors. The Government of Sharjah
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formulated a significant budget in 2018 to
back this strategy, allocating 44 % and
24 % towards economic development
(including investments in key economic
sectors such as tourism, healthcare, and
energy) and infrastructure investment,
respectively.3 In 2018, the Emirate of Sharjah
consolidated its stand as it bids to include
eight of the Emirate’s cultural heritage sites
on the prestigious list of World Heritage Sites
by the United Nations Educational, Scientific
and Cultural Organization (UNESCO),
including the Historic Town of Sharjah
(Heart of Sharjah), which is home to many
historical buildings and traditional souks,
the Al Hisn Sharjah Fort, said to be one of
the most well-known iconic and historical
buildings in the Emirate, and the Khorfakkan
Fort, with its seaside village and surrounding
archaeological area.
Truly proud if its Islamic values, wellpreserved identity, priceless heritage and
cultural riches, the Emirate of Sharjah is
dubbed as the Cultural Capital of the UAE,
reiterating its prominent distinctions as
Culture Capital of the Arab World and
Capital of Islamic Culture.4

3. Source: Sharjah Finance Department; http://www.sharjahupdate.com/2017/12/sharjah-2018-budget-announced/
4. Source: Sharjah Investment and Development Authority

97

B. The Tourism Sector

B. The Tourism Sector

Global Tourism Sector

Why Tourism Matters ?

The Tourism Sector has increased exponentially
over the past decade, with forecasted growth
to 1.8 billion international tourism arrivals by
2030.5 Globally, the tourism sector accounts
for ten % of the world’s gross domestic
product and approximately AED 4.77 trillion
(USD 1.3 trillion) in exports.6 Indeed, it is a key
driver of the labour market in every nation,

contributing about one in ten jobs globally.7
The tourism sector is also recognized for its
transformative contributions to the 2030
Sustainable Development Goals (SDGs),
pushing sustainability in the mainstream, while
fueling economic growth.

Cultural

Environmental

Protection

Perservation

Jobs

Peace &
Security

Economic

Development

Growth

forecasted growth

1.8 billion

by

2030

international
tourism arrivals

in exports by
approximately
trillion AED
(USD

4.77

2030

1.3 trillion)

5. World Tourism Organization (2011), Tourism Towards 2030 – Global Overview, UNWTO, Madrid, pp. 15.
6. Direct, indirect and induced; Sources: World Travel and Tourism Council; UN World Tourism Organization.
7. Sources: World Travel and Tourism Council; UN World Tourism Organization.
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1\10
Jobs

US $

1.6 Trillion in

10 % of

World’s GDP

Exports

7%

of Worlds
Exports

30 %

of Services
Exports

Source: The United Nations World Tourism Organization
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UAE’s Tourism Sector

International Tourism Trend 2017:

In the UAE, the trends and projections are
similar. In 2017, the direct contribution of the
travel and tourism sector was AED 69.1 billion
(USD 18.8 billion), accounting for 5.1 % of the
UAE’s GDP. Its annual growth forecast is set at
4.1 per cent per annum in the coming years, to
2028, to approximately AED 108.4 billion (USD
29.5 billion). In terms of the total contribution
of the travel and tourism sector to the UAE’s

GDP, the sector delivered AED 159.1 billion
(USD 43.3 billion), or 12.1 per cent of the
country’s GDP.
The tourism sector in the country likewise
yields favorable gains in the labour area.
Jobs indirectly supported by the industry
accounted for 9.5 % of total employment, or
about 585,500 employment opportunities.8

Africa 5 %

+7%

Americas 16 %

Total International Tourist
Arrivals

1,326 million

2010

2015

2016

2017

26,599

52,150

57,981

58,822

67,415

920

1,362

1,575

3,846

3,642

6,851

12,528

6,065

2,645

7,775

168

1,660

4,060

2,423

-

Jordan

1,441

3,585

4,065

4,044

4,639

Kuwait

164

290

499

599

313

5,532

7,995

6,857

7,044

7,611

Oman

429

780

1,540

1,618

1,748

Palestine

119

667

312

235

225

Saudi Arabia

4,622

6,712

10,130

11,096

12,056

United Arab Emirates

3,218

8,577

17,481

19,496

21,048

Middle East
Bahrain
Egypt
Iraq

Lebanon

Americans
209 million (+4 %)
US$ 326 billion (+1 %)

63 million (+9 %)
US$ 37 billion (+8 %)
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Receipts

Europe 39 %

share (%)

Asia and the
Pacific 29 %

Europe

Africa

Middle East 5 %

Americas 24 %

671 million (+8 %)
US$ 519 billion (+8 %)

Europe 51 %

share (%)

Africa 3 %

+ 5 % US$ 1,340 billion

2005

Arrivals

Asia and the
Pacific 24 %

Total International Tourism
Receipts

International Tourism Receipts in the Middle East, (in million USD):

Middle East 4 %

Asia and the Pacific
323 million (+6 %)
US$ 390 billion (+3 %)

Middle East
58 million(+5 %)
US$ 68 billion (+13 %)

8. World Tourism Organnization (UNWTO) (c) (Data as collected by UNWTO, January 2019)
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Sharjah’s Tourism Sector
The tourism sector of Sharjah draws its robust
growth from the Emirates’ natural beauty –
its scenic landscape, including valleys (locally
known as wadis), mangroves, beaches and
mountains, as well as its all-year round
warm weather. its cultural heritage sites and
museums, the UAE’s globally-recognized
status as a tourist and business destination,
its proximity to Dubai and Abu Dhabi, the
UAE’s capital, as well as from the direct results
of the Government of Sharjah’s development
plans for the Emirate, transforming the city’s
infrastructure, including its marine and airport
infrastructure, as well as accommodation
infrastructure, into world-class levels.
A broad spectrum of efforts to continually
strengthen Sharjah’s tourism sector is being

devised and implemented by the Government
of Sharjah, including the Sharjah Commerce and
Tourism Development Authority (SCTDA), as
well as its partners from the government and
private sector.
The SCTDA diligently looks at innovative
approaches to improve the overall tourism
and customer care experience, including
by developing destinations and facilities,
broadening the events calendar, introducing
standards and quality tourism services through
collaborative partnerships and workforce
capacity-building.
The Sharjah Tourism
Excellence Award for example incentivizes
positive behavior and best practices. In a
highly digital world.

In terms of contribution to the local economy
of Sharjah, and to the UAE in general,
the tourism sector is key to the Emirate’s
successful implementation of its Economic
Diversification Strategy, and is hence vital
to its sustainable growth. The Emirate of
Sharjah has witnessed economic stability in
several sectors in the last few years, including
the tourism sector, which has impressively
contributed about AED 633 million in 2018.
This impressive tourism revenue was largely

generated by the growing number of tourists
across many continents, including the nearly
1.74 million hotel guests that stayed in the
Emirate of Sharjah in 2018. For instance,
visitors from Europe increased by 24 %.
Russia was the Emirates’ top source market
in 2018, as nearly 400,000 Russians explored
the Emirates. Tourists from Oman, China,
Saudi Arabia and India, as well as from other
nations, including the top 20 source markets
described in the next pages continue to
strengthen the Emirate’s tourism sector.

Complementing all these, Sharjah’s tourism sector benefits from the growing appetite of interemirate, regional and international tourists. The rising disposal income of the country’s citizens
and residents, as well as increasing expatriate population and businesses signal a promising
outlook for the sector 9.
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Number of guests in Sharjah hotels and average length of stay for 2018

Number of guests

Sharjah Tourism Revenue in 2018
(AED Millions) :

Sharjah’s Hotel Occupancy Rate in 2018,
per Quarter :

2018

1.74
million hotel Guests

Average length of stay

2.2

2018

Days

Average Length of Stay in 2018, in days, by Geography
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219

The United Arab Emirates

1.45

Days

GCC countries

1.64

Days

Other Arab Countries

2.57

Days

Asian States

1.85

Days

European countries

2.77

Days

United Russia

2.91

Days

The Americas

1.99

Days

Australia

1.66

Days

Africa

2.38

Days
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173
141

Q1

Q2

633

Second
quarter

First
quarter

57%

82%

209

99

Q3

AED
Million

63%

Q4

Third
quarter

Fourth
quarter

49%

70%

Q1

2018
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Top 20 Source Markets in 2018

Cruise Tourism

Country
Russia
UAE
Oman
China
Saudi Arabia
India
Egypt
Iraq
Pakistan
Jordan
Syria
Philippines
Germany
Ukraine
Kuwait
UK
Kasakhstan
USA
Lebanon
Sudan

Number of Hotel Guests

392,691
165,144
145,413
122,328
117,074
113,300
55,174
54,119
52,885
40,666
33,544
27,856
26,917
21,873
20,994
19,530
18,212
14,825
14,052
13,730

Cruise tourism is one of the fastest growing
segments of tourism. Reports indicate
that the global cruise tourism industry is
projected to continue to grow in the years
to come, including throughout 2019 with an
estimated 30 million travelers expected to
cruise – an increase of about 6 % from 28.2
million in 2018.9

30

million cruise travellers

6%

global growth
In the Emirate of Sharjah, cruise tourism is
attracting thousands of visitors per annum,
bringing positive impact to the communities
of the destination, especially in the east
coast. Indeed, cruise tourism is a key pillar of
Sharjah’s tourism development strategy, the
Sharjah Vision 2021, which aims to attract

10 million visitors per annum, by 2021.
The 2018 numbers signal a continued growth
for the sector, as over 53,000 visitors and 25
voyages in 2017-2018 were registered from
the Khorfakkan Port. From five international
liners, the port currently enjoys partnerships
with eight international cruise liners,
representing an impressive 6 % increase over
the previous year.
The Khorfakkan Port, a destination for
luxury cruise-liners since the early 1980s and
a popular tourist destination is poised for
growth. Approved in 2015, a new cruise ship
terminal is being developed and will offer a
world-class, fully functioning cruise terminal
capable of welcoming the most modern
and largest passenger ships in the world.
As well as increasing the port’s capacity
to accommodate more ships, the cruise
terminal is set to introduce new cruise travel
experiences, offering masterfully designed
facilities under one roof, including shopping,
relaxation and dining, port customs,
immigration and police.

10. Source: Cruise Lines International Association (CLIA), 2019 State of the Cruise Industry Outlook report
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with strengthening the tourism sector and
promoting the nearby coastal town of Kalba.

In and around the city, the Government
of Sharjah is heavily investing in a number
of tourism infrastructure projects in
Khorfakkan, such as the Khorfakkan beach,
Al Jabal Resort, Chedi Khorfakkan, and the
Khorfakkan Flag Square – all of which are
bound to make Sharjah and Khorfakkan
a global tourist favorite and the cruise
destination of choice.

Sharjah is a member of a prominent Arab
navigation alliance, the Cruise Arabia
Alliance, that aims to establish region-wide
standards of service in the cruise industry
while also developing the region as a main
tourism destination for cruise ships. Reports
indicate that Gulf Cooperation Countries
(GCC) received more than one million cruise
passengers at the end of the 2017-2018 season,
with projections to grow even stronger in the
years to come, to approximately 1.7 million
tourists by 2020 – where UAE would account
for nearly 70 % of the total.10

KhorFakkan Port Statistics, 2018

8

International
Cruise Liners

25

Voyages

53,163
Tourists

Recognizing the potential of this sector
in the Emirate of Sharjah, the Sharjah
Commerce and Tourism Development
Authority (SCTDA) was quick to mobilize
its resources and established a local office in
Khor Fakkan, months ahead of the 2017/2018
cruise season. The new office is also tasked
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Sustainable Tourism, Eco-Tourism
The Emirate of Sharjah is seriously committed
to environment sustainability, and applies
principles and policies that help ensure
that this goal is carried out in all aspects
of its work – including tourism. Sharjah’s
natural attractions propel its ecotourism
to new heights. The government, working
collaboratively with its private sector, is
committed to boosting ecotourism without
compromising the environment.
For
instance, the government declared nine
protected areas in the Emirate equivalent
to 4.6% of its area, from coasts and marine
environment, mountainous areas, valleys,
plains, sand dunes, marshes, and geological
structures.
In the East Coast, two of the largest ecotourism projects are being developed: the
Kalba Eco-Tourism Project and the Mleiha
Archaeological and Eco-Tourism Project. As
well as attracting eco-tourists with adventure
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activities, the sites’ majestic landscape,
rich wildlife, heritage and archaeology,
and traditional and modern amenities, the
projects will serve as persuasive reasons
to protect the flora and fauna in the areas,
and preserve the environment, culture and
heritage. The World Tourism Organisation
defines sustainable tourism as: “Tourism that
takes full account of its current and future
economic, social and environmental impacts,
addressing the needs of visitors, the industry,
the environment and host communities”.
For its part, the Sharjah Commerce and
Tourism Development Authority (SCTDA)
emphasizes sustainable tourism through its
activities. Its strategies help strengthen the
three most important aspects of a sustainable
and responsible ecotourism: minimizing
its impact, building the environment, and
promoting cultural awareness and respect.
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UAE Visions 2021 and 2071
For instance, the SCTDA organizes awareness
sessions, and encourage efficient water and
energy use, innovative waste management
methods, and several other means to advance
responsible tourism practices. The Authority
supports the UAE Green Economy, and the
UAE Vision 2021 that aims to crystallize a
green economy, while also and strengthening
the UAE’s status as a global destination for
tourism.
The UAE Vision 2021 aims to have the UAE
emerge as one of the best countries in the
world by the time the UAE celebrates its
golden jubilee, in the year 2021. Six national
priorities act as pillars and catalysts to
achieve this vision, including the Competitive
Knowledge Economy pillar that explicitly
focuses on the UAE becoming the economic,
touristic and commercial capital for more
than two billion people.
Building on the successes of the 2021 vision,
the UAE Centennial Vision 2071 maps out a
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long-term plan, spanning over five-decades,
for the UAE to be the best country in the
world by 2071.
To expeditiously move forward with
realizing these visions, the UAE introduced
several national and Emirate-level initiatives
and strategies for multi-dimensional
development progress.
The UAE Economic Diversification Strategy
labels tourism as a key factor to achieve
sustainable growth, and has since inspired the
creation of tourism-oriented goals for every
Emirate. The Emirate of Sharjah, for example
is on its way to achieving the Sharjah Tourism
Vision 2021, as Sharjah becomes the ideal
family destination, aiming to attract more
than 10 million tourists annually, by 2021. In
parallel, the UAE Government continues to
strengthen the UAE’s competitive advantages
of its travel and tourism sectors, and have
been globally recognized for its efforts.
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Select Travel and Tourism Regional and Global Status of the UAE
29th (of 136 countries) Most Competitive Travel and Tourism Country in the World

1st Most Competitive Travel and Tourism Country in the MENA Region
Global Ranks in the following individual key indicators:
Safety and Security

2nd

Air Transport Infrastructure

3rd
5th
15th
19th
27th
31st

Business Environment

ICT Readiness indicator
Ground and Port Infrastructure
Tourist Service Infrastructure

Prioritization of Travel and Tourism

Source: World Economic Forum, The Travel & Tourism Competitiveness Report 2017-2018
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C. What the Future Holds

“Sharjah will be the ideal family destination, aiming to attract more than 10 million
tourists annually, by 2021.”
The Sharjah Commerce and Tourism Development Authority (SCTDA), in collaboration with
partners in the tourism sector, is emboldened to realize the Sharjah Tourism Vision 2021, and
does so with the guidance of Four Strategic Pillars:

1

Ideal Family
Tourism
Destination

Promoting Sharjah as an ideal
family tourism destination by
offering distinct packages and
offers specially designed
for families.

4

Enhancing efficiencies
in tourism sector through
partnership and collaborative
action to provide world-class
tourism facilities and capabilities.

3
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World-class
Tourism Facilities
& Capabilities
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Innovative
Tourism
Approach

2

Adopting an innovative tourism
approach to improve the tourist
experience through
the provision of
innovative solutions.

Promoting the
cultural and heritage
elements among families to
build Sharjah as an
international cultural hub.

International
Cultural Hub

4

Sharjah’s tourism industry, alongside its
manufacturing and construction sectors, is
expected to drive the growth of the Emirate’s
economy. Investment opportunities in this
sector are likewise identified as one of the
top four investment channels in the Emirate
of Sharjah. To galvanize its development
growth, the Emirate of Sharjah initiated
multi-track initiatives to support its tourism
industry. One of the by-products of such
efforts, Sharjah is steadily navigating its
course toward Sharjah Tourism Vision 2021,
Travel infrastructure
Travel-related infrastructure is key to
sustainable development. Sharjah’s ambitious
Middle East’s longest tunnel when completed
will significantly improve connectivity
between the east and west coasts of Sharjah,
boosting trade and tourism. As well as road
infrastructure, improvements of marine
and airports’ facilities remain top priorities.
The Sharjah International Airport’s multiyear expansion project to accommodate 20
million passengers by 2027, for example, is
already seeing results as the airport recorded
over 12 million travellers in 2018, an increase
of 6 % over the previous year. Khorfakkan

as the Emirate seizes the global status as an
ideal family destination that welcomes more
than 10 million tourists annually. True to
form, the Government of Sharjah continues
to pave the way for this goal to be realized,
including launching a handful of projects
that strengthen and modernize the country’s
infrastructure, telecommunications system,
and the entire ecosystem of its tourism
industry.

Port, on the other hand will reinforce its
status as a destination for luxury cruise-liners
as the newest development accommodates
more ships and cruise travel experiences.
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Hotel and Accommodation sector:

Travel Destinations and Activities

The number of hotel rooms in Sharjah is
expected to more than double. By 2021,
around 5,000 hotel rooms are expected to
be added to the hotel and accommodation
market in the Emirate, with contributions
from prominent international hotel chains.

The government of Sharjah, together with
its private sector invested in the growth
of the tourism sector, devising ways to
improve tourist experience in Sharjah. Such
efforts include multiplying the impressive
choices for Sharjah’s cruise tourism and ecotourism platforms. Several family-oriented
and adventure activities including mountain
biking, desert cycling, dune driving, kayaking,
scuba diving are likewise steadily growing in
the Emirates. Moreover, the inbound historical
and educational tourism will be further
strengthened by the registration of the Heart
of Sharjah heritage area as a UNESCO World
Heritage site. Home to dozens of museums,
Sharjah expects to welcome thousands of
tourists to enjoy art and cultural galleries and
festivities the Emirate offers all-year round.

Events
Sharjah is an ideal location for regional and
international events. The meetings, incentives,
conferences and events (MICE) tourism
segment of the Emirate is therefore another
anticipated growth avenue. In addition to
events hosted and organized by the Emirates
such as the Sharjah Summer Festival, Sharjah
Light Festival, Sharjah World Championship
Week and many others, the Emirates is home
to a major conference center, the Expo Center
Sharjah. The world-renowned Center hosts a
number of large-scale events including the
Sharjah Book Fair that attracted 2.23 million
visitors in 2018, with annual incremental
growth projected over the coming years.
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With its breath-taking landscape, pristine
beaches, family-friendly tourism packages and
competitive tourism ecosystem, the Emirate
of Sharjah has its sights set to conquer what
the future holds.
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Next year - A New Story.

www.visitsharjah.com

