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1 EXECUTIVE SUMMARY

This report provides thorough analyses on the performance of the tourism sector in Sharjah during second
quarter of 2019 and the first half on different aspect of the industry. Overall, the second quarter in 2019 had
fluctuations in the results compared to same period last year. On one hand, guest arrivals grew by approximately

2% whereas occupancy levels in hotels declined by 1%.

The total number of hotel guests visiting Sharjah during Q2 is approximately 385 thousand who stayed 810
thousand nights in Sharjah’s accommodation sector, and that’s about 2.10 nights per guest. Furthermore, the
majority of guests about 30% of market share are from Europe followed by Asia (23%), GCC and Arabs, which
accounted for 14% and 18% respectively. Guests from Russia dominated the top source markets during second
quarter with 19% of market share, even though there was a decline of 12% compared to Q2 in 2018. The same
decrease continued since fourth quarter in 2018. A similar decline is seen in Chinese market which decreased by
52% during Q2. As the holy month of Ramadan was during May, the usual slowdown in the sector is evident in
the decrease in occupancy level, daily average rate, total revenue, and revenue per available room. Furthermore,
the effects of the global market particularly in the opening of previously closed preferred destinations for the

Russian market have also contributed to the overall decline witnessed in the sector.

The overall performance of Sharjah Tourism sector during the first half of 2019, remained mediocre. Guests
flowing to Sharjah decreased by 3% compared to the first half of 2018. Nevertheless, some source markets have

shown recovery from previous quarters such as Indian market which increase by 26% compared to last year.
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2  2“° QUARTER PERFORMANCE HIGHLIGHTS — Q2

Sharjah Hotel Guests
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(Hotel Establishments Guests - Thousands)
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Q2 Hospitality Sector Performance 201 9Vs. 2018 Evolution in the number of Hotels Guest (000)
Occupancy rate 56% q 1% o) 2019 82018 e 2017
51 496
Average Length of Stay 2.10 q 3.8% 487 398 2 468
77
RevPAR 99 q  15%
Total Revenue 133 q 6%
Million AED
Q Q Q Q4
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3  HOSPITALITY SECTOR PERFORMANCE

Hotel Guests Trend 2019 2018
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4  GUESTS ANALYSIS

Guest Distribution by Hotel Type - Q2
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Second quarter started high with
April registering over 174 Thousand
guests, 75% out of which stayed in
hotels. The Holy month of Ramadan,
which is a month of prayer and
meditation was during May where
people devote themselves for
worshiping Allah.

Demand (Rooms) Distribution by Hotel Classification - Q2 Guest Growth By Hotel Type
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5 SECTOR PERFORMANCE — KEY INDICATORS (QUARTERLY)
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6 SECTOR PERFORMANCE — KEY INDICATORS (MONTHLY)
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